Website: https://caravan-loans-australia.com.au/

Problem:

Lead conversion is very low from day-to-day website traffic.

Issues found:

1.
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The free assessment form on the home page (hero section) is too long.
a. Loan Amount & Postcode
b. Vehicle Type, Purchase Type, Description, Supplier, Year, Purchase
Price
First Name & Last Name
Homeowner status (Yes/No)
Credit Status (6 options including bankruptcy)
Income & Frequency
Employment Status
Email Address
i. Phone Number & Best Time to Call
j. Comments
k. Declaration & Submit
Asking sensitive financial questions to early
a. Credit defaults and bankruptcy status (Step-e)
b. After-tax income (Step-f)
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c. Employment status (Step-g)
No progress indicator on homepage form
No save and resume functionality available for long form
No validation is on CARAVAN FINANCE APPLICATION.
Australian Credit license number is available but silently hidden in the
footer.

There are no SSL badges, encryption indicators, or data protection
assurances anywhere near the form.

When someone submits the Contact Us form then no greeting message on
the screen about form submission is succeeded or failed.

The "Fraud” Warning Is Intimidating: "Please Note: Deliberately providing false
information in order to obtain a financial service is fraud.” Instead it should
be "Important: Please do NOT proceed to the next page if your enquiry is not
genuine."


https://caravan-loans-australia.com.au/
https://caravan-loans-australia.com.au/caravan-finance-application/

10. Clustered homepage
a. Inline multi-step form
b. Loan repayment calculator
Finance type descriptions (Caravan, Campervan, Motorhome)
Lender panel logos
Testimonials section
Multiple CTA buttons all saying "START HERE"
Due to this nothing gets attention because everything is competing

S

for attention simultaneously.
1. From the first sight, visitor is not able to identify the repayment calculator
12. There are 4 “START HERE" CTAs.
13. Extremely bad mobile experience.
14. It shows “Sorry we are not able to service your inquiry right now.” but allows
the user to reach the submission stage of the form on the home page.
15. No dedicated landing page per vehicle type

Solution (Agentic Al based):
1. Conversational lead capture agent (replaces the broken form)

a. Replace 11-step long home page form with conversational Al chatbot.
In greetings instead of mentioning steps; mention time in seconds.
For example: Hi! Looking for caravan, campervan, or motorhome
finance? | can get you a free quote in about 60 seconds.

b. Conversational Al chatbot asks context based questions instead of
asking all (mix of relevant and irrelevant) questions.

2. Lead qualification and scoring agent (backend)

a. The current form tries to qualify/disqualify users on the frontend
(showing "Sorry we cannot service you"), which kills conversions.
Qualification should happen invisibly, after the lead is captured.

b. It categorizes the lead into three categories: Hot, Warm, Cold; Hot is
the best. Due to this, employees stop wasting time on unqualified
leads.

3. Instant follow-up agent

a. The moment a lead is captured, this agent triggers instant,

multi-channel follow up
i. Immediate email
ii. SMS confirmation



iii. Employee notification

iv. If the lead hasn't been called within 24 hours, the agent sends a
follow-up email with a rate comparison teaser to keep them
engaged.

4. Voice agent (Automated callback)

a.

An agent will call automatically to the user when all employees are
busy in back-to-back meetings.

5. Website personalization agent

a.

If a visitor came from a Google ad for “‘campervan finance”, the hero
headline changes to "Best Campervan Finance Rates Australia-Wide"
and the form pre-selects "Campervan”.

If someone visited before but didn't convert, show a different CTA:
"Welcome back! Ready to get your free quote?” with their previous
selections pre-filled.

A/B testing: The agent continuously tests different headlines, CTA
text, form layouts, and content arrangements, automatically
promoting the highest-converting variants

6. Content and SEO agent

a.

Generates SEO-optimized landing pages for each vehicle type and
keyword cluster (e.g., "caravan finance Australia", "motorhome loans
Brisbane", "campervan finance bad credit").

Writes and updates FAQ content based on real questions from the
chatbot conversations (Conversational lead capture agent collects
these).

Monitors search rankings and suggests content updates when leads
drop.



